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ABSTRACT
The main purpose of the study was to investigate the correlation between the motivations of consumption and the satisfaction of the
print media. College students who read Apple Daily in Central Taiwan are targeted in the survey. A total of 420 questionnaires were
distributed and 397 valid questionnaires were collected. With a valid response rate of 94.52%, the data obtained was analyzed by
descriptive statistics, Pearson moment-product correlation statistics and summed up as the following conclusions:1.The college
students showed a slightly higher motivation than average in consuming the sport print media. The perspectives of their motivations
were to obtain "information and knowledge", "entertainment” and "interpersonal identity" respectively. 2. The college students
showed a slightly higher than average satisfaction of the sport print media. 3.Remarkable differences were found in the three
dimensions of sport print media consumption motivations, i.e. "interpersonal identity”, "entertainment” and "information and
knowledge", between groups of students with different gender, exercise habits, and different major. 4.Significant differences in
satisfaction of the sport print media were also found among the college students with different gender, exercise habits and different
major. 5. The motivations of consumption and the consumers’ satisfaction of sport print media showed an evident positive

correlation in the research.
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