A Study on the Consumers' Preferencesfor Hair Color— Take Taichung City Senior High
School Students for Example
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ABSTRACT
Nowadays, hair-dyeing is like a magic show, and it creates a unique style with various colors for each person. By using different
colors, tones, shades and brightness, we can get the right color which is perfect for ourselves and make hair-dyeing more stylish and
individualized. Changes in hair color represent one’ s character and style. Hair dyes are very common in Taiwan. It is popular with
many people of all ages. Purchasing hair dyes is so easy that makes people who like to dye have more choices and preferences on
colors. With this research, we are able to know better about what teenagers’ favorite hair colors are. Thus, we can offer hair salons
more ideas and make them meet the consumers’ need. The purpose of this research is discussing high school students in central
Taiwan whose acceptances toward hair colors and some unique colors. Besides, mental aspects are included. The research is based
on a related questionnaire sampled from senior high school students and it is divided into four parts: (1) Analyze the consumers’
characteristics. (2) Analyze high school students’ preferences on hair colors. (3) Whether high school students will alter their hair
colors because of the change of seasons. (4) Analyze consumers’ feelings toward different hair colors. Quantization and SPSS12
statistic software are adopted in this research. We can find out the teenagers’  choices of hair colors through averages and bar
charts. From the analysis, we realize some factors which are related to the options of hair colors are as following: high school students
" preferences differ from region to region; the color of dye gives teenagers different feelings, and the change of seasons influences
color selection.
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