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ABSTRACT
Due to the survey of the faucet industry at Dingfan community, Lugang area, the proposition of establishing a faucet museum, which
is urgently needed in the community is offered in order to provide an educational center of technology and design, which will be
performed as a platform for information and technology exchanges, and a platform to produce economic profits as well. The
primary way of the research is based on quality research, which is engaged in local culture industry and its community, the changes
of industry and product culture. There is a tendency that product culture is striving to shape into the same brand image. This
research will try to find out the possibility of establishing a faucet museum for related faucet industries. Interviews and investigations
are made to amend the shortage of documentary resources. The assessment of the possibility and the establishment of the faucet
museum will be discussed in detail in different chapters. The prospects of the establishment of the faucet museum for the industry
community lay on the fact that the educational center will act as an interaction platform to secure guidance and support from the
government, to call for the assistances of the residents to promote the industry culture, to work for exhibition plannings and
information exchanges. The important roles of the faucet museum are(d the firstd develop useful functions in various ways by
gathering the manpower of the residents of the communityd the second act as a platform for technology passing-down, R&D, and
innovationO the thirdJ become an outward trading window for common sales.
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