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ABSTRACT
This study aimed to discuss the relationships among activity involvement, perceived risk and flow experience of the big-sized heavy
motorcycling participants. The subjects were the registered members of motocity and moto-lines.A questionnaire survey was
conducted by purposive sampling, and 323 valid samples were retrieved. The data were analyzed with SPSS and AMOS for
reliability and validity. Structural equation modeling (SEM) was used to test the model. The results showed that the model fit was
good. The main findings are as follow: 1. Leisure involvement had a positive effect on flow experience. 2. Leisure involvement had a
significant correlation with perceived risk. 3. Perceived risk had a significant effect on flow experience. Based on the results, this study
suggested that when promoting the heavy-duty motorcycle recreational activities, the main task should be reducing the perceived risk
of the participants. Reducing the risks of the heavy-duty motorcycle activities, as well as the risks perceived by the heavy-duty
motorcycle riders or those interested in this field could help to enhance the leisure involvement and flow experience, thus elevating
the promotional effect of the overall heavy-duty motorcycle recreational activities.

Keywords : leisure involvement perceived risks[] flow experence
Table of Contents

ocoooooooboooooOoooooOoooboooooDooooDoOooWOooDbo obooooDoooooDoon
coooooooooowvbOOoOo boooooOooooooobooooDbooooobovbOoO booooDooo
coooooOoOoboooOooboovilbooooOoUoOoooO0UobOOoOoO0ooOooOoDboOoviibooDoooooo
ooooooO00ooOooO0oU0oDOoOoU0UooxooooDooUOOoDoOo0OooOoOUObOOOoOUDODOOOoDxioboO
gboooboogoobobooboobgooboboobolbgoobobobooboobooboOoboooDg 40D
b oboobooboboobooboboboo400b 0bOobbOobO0oO0ObOoO0bOobDbOObDOOsS00bOon
gboooboogobobooboobooboboobosbgogboobooboobobboOoboobO B
b obooboobobooboobobbovoooooboobobooboobobbobo 2’5000 b
goooboobooboboobooboob 1gbooboob obo bobboboobooboobobobo
oo 3sd0dboboobobobooobooboobobooo kb obboobooboobooboboooog 37
gooobooobooboboobooboobob4700b00DbO0ObD0OObDO00OU0OD ODDODDODODOODOO
ooooboob 49000 00000000000 b00O0bOobObOobo s oboboboboooboobOon
oooobeddb 0DbObOO0ObO0ObOO0DbObOOODbOO0O7NMIODObODbOObDOObD ObOobOobDbOOobDOoOoD
ooooboobobb 4000 DbO00bOb0ODObDO0ODOODbDObDOObODwwOODO ODODOODOODOODOOD
goooboob wOobOoo ooboobooboboooboobobbobDoobo oo boobDoOobOon
ooooboobobboboo b b boboobooboobuoboboobOoobobo oo ooooo
ooooboobobbobooobgoob Y400 b1-1goboboboobooboobobDooboDoobOoo 8sg
2-1000000b000b0ob0obobob0obooobUob 260 3-100D00DbO0O0ODODODODOODbDOODbDODDOO
0410000000000 00O0OOOOLOODODOOOOO@BOODOD2210000000DO000O00D0O0OO
oooobob 1o 2-20000000000D00000DO0OO0O0OD0ODO 150 2-30000DbDOOOODObLO
oooobobooonbo1sb2-4000000000000DO0O0OO0ODO0ODOOO 20 2-50000000D0O0OO
Uo00oopboobo0ooogb 240 2-60000000000DO0O0O0OODOD0ODOOOOD 280 2-700000OD0O0OO
gbooobgoobobbobosigs-1ogbooobuoobooooboobooboob 380 s-2000000¢0
gooobgoobobbobogb 3¢0 s-30b0gnugboooboobooboobuoobob 400 3-400000
goooboobobboboobono 410D 3-50000b0000b00b00o0bo0obOobboO 420 3-6000
goooboobobboobooboob 40 s-7000b00O00OD0O0O0ObDO0O0ODO0bLODbDbOObDO 440 3-80
goooboobobboboobuo0obobboo4sh 3-900b0bboobooboobobbo0oboobUon 46
04-100000000000000D0O0O00O0ODOO0OO S0 4-2000000000000000O0D0O0DOO0ODO
0s304-30000000000D00O0DO0ODODO0ODODO0ODbDOS04-400000D0O0ODODOODOODODOO



000 s 04-5000000000000000O0O0D0O0D0OODO S0 4-6000D000DODOODOODODOO
ooogbs7d4-7000000000DO0ODODODODO0ODOODOODODS7TO4-80000D0ODODOODOODODOO
oooobgossb 4900000 00DO0ODODODODO0ODOODDODDOORO 41000000 DOD0ODOODO
0oooboobob e 4-110000000000O0O00D0OO0DOODOODLDOGIO4-12000000D0OOO
ooooboobobobobelUd 4 BU0000ODOODOODODODDODODOODOODO 20440000000
00o00obo0ob0obobobooobe3d 4-150000000D0OD0DDLDODODOUODOUODUODDO B3O 4160000
ooooboobo0ooooboooooob e 4-1700000D0ODOODOODOOOODODOOD 650 4-180
oooooobooobooboooobobogoesd 4-19000000000D0OLOOODODODOODOODO 670
4-2000000000000000D0O0OOODO0ODOOESUT 4-212000000DOOOODODOODODOOO
gesl 4-22000000000000000000000O000O0 60 4-2300000000O00O0000O0O0ODOOOO
goog 7o

REFERENCES

000000 0000oo0o0oooooooog2o0ddoodooooooo0ooo0ooooooooDoooooU4
0400102-1150 00 0000000000201 00000000000000000000OO000OO0O0O0ODOOO0OOOOO0OEs
020037540 00002008000 000000000000000O0OCO0O0OO0OOOO0ODDOO0OOOOOOOOO0ODOOOOOO
0000000000000 0000000000000 0000000000000000000000O0O00ODOOO0O0O
000000100200116-1320 000020080 00000000000 000O0O0OO0ODOO0OOOOOOOOOOOOOOOO
0000000000000 0000000000000000000000000 000000 000000000000
0000000000000 0000000000000000000000000D0000D000000O000 0000020110
O000ooo-0p0ogosPSsSOO0000000: 000000002080 0000000000000 000O0DOO0ODOO0OODOO
0000000000 000o00ooo00ooooo oooEoss) IO 0DoooAMOSO OO OODOOOOOoOoOOoOn

0 Gtaphics & BasicO OO0 0:0 00 000201100000 0)00000000000OOOOOOOOOOOOOOOOOO0OOO
O00000000oo0o0oooo ooooo00000ooo0oooooooooooooooooooooooooon
0000000000000 ooog201l00000000000000000000000000000000Oo0oo00n
O0000000o0o0oOooooozoo000000ooooooo0oooooooooooooooooooooooooon
o000 ooopoze000000O0bObOObOObObObO000000dddd0o0oooooooooooDoooDooDoDDbOoDDbDOn
000000000000 00Dp2e08000000000D0O000DOO00O0ODODODO00ODDODO0ODODOOOODOOO0ODOOODn
0000000000 00oDoO0 0000000 ooo0oooO0ooooOog20000bDo000DDO0D0ooOooooDoO0n
O00000000000000000D010300125-1420 00002060 000000000000 000O0DODOOOOOOOO
00000000000 00o000DoO00oooOoooD301001-190 J00oEose)I 0D D0 D000 Oooooooooon
0000000000000 000000 0000207000 0000000000: 000 000000002000 00000
0000000000 00000000004083-800 JO00OD00000000000000000000O00O0O0ODOOODOO
0000000000 o00ooo00ooo000oDo00o00o000oo0U0DO0000D000D0DD000oo0o0oD 00O
g20070 0 0000000000000 O00O0ODDOO0O0O0O0O0OOOOD-0D000000000D00O0000O000ODODOO0DO0OO
0000000000201 000000000000000000000000D0000D0D0000O100230-2440 DO0O0O0OOO
00ooo00000000000000000000000000000DO0O00O0O00000O000O0000O0O0O0O00?28
010087-1040 00 DO0O00DODO2010000000000000000000O0O00OOO0O00ODOOO0DOO00OOOOOID1
0025500 00002060 0000000000000 00O0O00O0ODOO0O0O0OO0O0ODOO0O0ODOO0O0O0ODODODO0OOOOO0n
0000002000 00000OOOOOO0O0O0O0O0O0O0O0O0O0O0O000000O0O0O0O3030068-830 OO OO 20020
O000000000000000:000 0000194000000000000:000 0000200000000 (flewDOO0O0O
0000000000000 000ooo00ooo00oo000oo0ooooo ooooee00000000000oo0oon
0000000000000 00ooo0ooo0ooo00ooo0ooooo ogooo0000000oooooooon
0000000000000 o000ooo00ooo00oo0d0ooo0o0oo0 0o000ooooooooOz000000000
Jd000000000ooooooOos0z20037-620 DOOO200300000000000000000-0O00000O00O0OOO
0000000000000 000DO00O000 000000DOO00DO0O20800000000000000DO0O00ODOOOO
O00000000000000000000130225-2400 0000201100 000000000DOO00O0ODODDO0ODOOOOO
000000000002019-440 00OODO OO Alma, M.(2011).Enjoyment and Absorption: An Electronic Diary Study on Daily Flow
Patterns .Receive from http://repodoc.uji.es/xmlui/bitstream/handle/10234/38861/47882.pdf?sequence=1 Bauer, R. A. (1960). Consumer
behavior as risk taking.In R. S. Hancock (Ed.), Proceedings of the 43rd Conference of the American Marketing Association, 389-398. Bryan, H.
(1977).Leisure value systems and recreational specialization : the case of trout fishermen. Journal of leisure research, 9(3), 174-187. Cheron, E. J.,.&
Ritchie, J. R. B. (1982).Leisure activities and perceived risk.Journal of Leisure Research, 14(1), 139-154. Cox, D. F. (1967). Risk handling in



consumer behavior: an interactive study of two cases. In Donald, F. C. (Eds), Risk Taking and Information Handling in Consumer Behavior.
Boston, MA: Harvard University Press. Csikszentmihalyi, M. (1975).Beyond boredom and anxiety. San Francisco: Jossey-Bass. Csikszentmihalyi,
M. (1990).Flow:The psychology of optimal experience. NewYork:Harper Collins. Dimanche, F. ,Havitz, M. E.,[0 Howard, D. R.(1993).Consumer
involvement profiles as a tourism segmentation tool. Journal of Travel and Tourism,1(4),35-52. Engel F. J., Blackwell R. D., & Miniard P. W.
(1995) .Consumer behavior. New York: Dryden Press. Fornell, C., & Larcker, D. F. (1981).Evaluating structural equation models with
unobservable variables and measurement error.Journal of Marketing Research, 18(1), 39-50. Ghani, J. A., & Deshpande, S. P. (1994). Task
characteristics and the experience of optimal flow in human-computer interaction. The Journal of Psychology, 128(4), 381-391. Godbey
(1999).Leisure in your life: An exploration. State College, PA: Venture Publisher. Hair, J. F., Anderson, R. E., Tatham, R. L., & Black, W. C.
(1998).Multivariate data analysis.New Jersey: Prentice-Hall. Havitz, M. E., & Dimanche, F.(1999).Leisure involvement rivisited: drive propertie and
paradoxes. Journal of Leisure Research, 31, 122-149. Havitz, M. E., & Mannell, R. C. (2005). Enduring involvement, situational involvement, and
flow in leisure and non-leisure activities. Journal of Leisure Research, 37(2), 152-177. Heritage, A. (2002). The American heritage college
dictionary.Boston :HoughtonMifflin. Jackson, S. A., & Csikszentmihalyi, M. (1999).Flow in sports: the keys to optimal experiences and
performances. Champaign, IL: Human Kinetics. Jackson, S. A.,& Marsh, H. W. (1996). Development and validation of a scale to measure optimal
experience: the flow state scale. Journal of Sport &Exercise Psychology, 18, 17-35. Jacoby, J., & Kaplan, L. (1972). The components of perceived
risk, in Venkatesan, M.(Ed.).Proceedings of 3rd Annual Conference, Association for Consumer Research, 382-393. Janet, R., McColl-Kennedy,
Richard, E., & Fetter, Jr. (2001).An empirical examination of the involvement to external search relationship in services marking.Journal of Services
Marketing, 15(2), 82-98. Jones, R. A., & Ellis. G. D. (1996). Effect of variation in perceived risk on the secretion of B -endorphin.Leisure Sciences,
18(3), 277-291. Kim, S. S., Scott, D., & Crompton, J. 1. (1997). An exploration of the relationships among social psychological involvement,
behavioral involvement,commitment, and future intentions in the context of birdwatching. Journal of Leisure Research, 29 (3), 320-341. Kim, D. J.,
Ferrin ,D. L., & Rao, H. R. (20080 O A trust-based consumer decision-making model in electronic commerce: the role of trust, perceived risk, and
their antecedents. Decision Support Systems, 44 , 544-564. Koufaris, M. (2002).Applying the technology acceptance model and flow theory to
online consumer behavior.Information Systems Research, 13(2), 205-223. Kyle, G., & Mowen, A. J. ( 2005). An examination of the leisure 106
involvement-agency commitment relationship.Journal of Leisure Research , 37 (3), 342 -363. Lu, H. P., Hsu, C. L., & Hsu, H. Y. (2005).An
empirical study of theeffect of perceived risk upon intention to use online applications.Information Management & Computer Security, 13 (2),
106-120. Mclntyre, N.,& Pigram, J.J.(1992). Recreation specialization reexamined: The case of vehicle-based campers. Leisure Sciences, 14, 3-15.
Mitra, K., Reiss, M. C., & Capella, L. M. (1999).An examination of perceived risk, information search and behavioral intentions in search,
experience and credence services.Journal of Service Marketing, 13(3), 208-228. Mullin, B. J., Hardy, S., & Sutton, W. A. (2000). Sport Marketing.
Champaign, IL: Human Kinetics. Peter, J. P., & Tarpey, L. X. (1975).A comparative analysis of three consumer decision strategies.Journal of
Consumer Research, 2(1), 29-37. Priest, S., & Bunting, C. (1993). Changes in perceived risk and competence during whitewater canoeing.Journal of
AppliedRecreation Research, 18(4), 265-280. Priest, S., & Carpenter, G. (1993). Changes in perceived risk and competence during adventurous
leisure experience. Journal of Applied Recreation Research, 18(1),51-71. Roselius, T. (1971).Consumer rankings of risk reduction methods.Journal
of Marketing, 35(1), 56-61. Stone, R. N., & Gronhaung, K. (1993). Perceived risk : further considerations for the marketing displine. European
Journal of Marketing, 27(3), 39-50. Taylor, J. W.(1974).The role of risk in consumer behavior, Journal of Marketing, 38(2),54-60. Webster, J.,
Trevino, L.K., & Ryan, L. (1993).The dimensionality and correlates of flow in human computer Interactions.Computers in Human Behavior, 9(4),
411-426. Wiley, C. G. E., Shaw, S. M., & Havitz, M. E. (2000). Men's and women's involvement in sports: an examination of the gendered aspects
of leisure involvement. Leisure Sciences, 22(1), 19-31.



