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ABSTRACT

In View of huge business market in smart phone, the factor that influences consumer purchase decision is complex. This research

investigates the influences of life style and product involvement on purchase decision for smart phone consumers. According to this

research result, it can provide reference for smart phone manufacturer and marketers to make decision. A questionnaire survey was

conducted, on a basis of 581(650 issued, 617 recovered, 89.3% effective rate) smart phone consumers from northern Taiwan

(Taoyuan – Taipei). After SPSS analysis, the results are as below. 1. Opinion is the major factor of Life Style dimension. In the

dimension of Product Involvement, Recognizing Risk gets the highest score. Program Evaluation is the highest score in the

dimension of Purchasing Decisions. 2. In the demographic variables, there are obvious differences in marriage, age, education and

monthly income levels. 3. Marriage, age, education and monthly income levels of the consumers indicate a significant difference in

the demographic variables. 4. It is notable that gender, marriage, age, education, monthly income of consumbers show a significant

difference in Purchasing Decisions. 5. Life Style and Purchasing Decisions present a moderate correlation and positive impact. 6.

Product Involvement and Purchasing Decisions are highly correlated and positive influence.
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