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ABSTRACT
The aim of this study was to understand the sport involvement and interpersonal relationships for senior students in Taoyuan
County elementary schools. In addition, an analysis of the relationships between Sport Involvement and interpersonal relationships
for the Elementary School Senior Students in Taoyuan County were made. To achieve these goals, 540 designed questionnaires
were sent to fifth and sixth grade students in 10 elementary schools in Taoyuan County. The method used was the cluster sampling
survey. With a 94.8% effective return ratio, 492 questionnaires were valid from the 512 returned. Data was analyzed by using the
mean, standard deviation, independent sample t-test, one-way ANOVA, Pearson product-moment correlation and multiple
regressions. The major findings are summarized as follows: 1. Students' sport involvement and interpersonal relationships had a
median level. 2. Students’ sport involvement was higher in boys than in girls. 3. Students" interpersonal relationships were influenced
by gender, family structure and parents' level of education. 4. The higher the level students' sport involvement and better their
interpersonal relationships. 5. Student's sport involvement was an effective predictor of interpersonal relationships. Finally, this study
offers various suggestions for practical application and future researches based on the research results.
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