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ABSTRACT
This study focused on the exploration of the relationships lifestyles, motivations, and leisure benefits for people participating cultural
leisure activities in their communities in Chunghua county. A well-defined and structural questionnaire was applied to collection
data from participants that age over 14. There were 399 copies of questionnaire returned and valid for further statistical analysis.
Several findings were concluded as followings: 1.The demographic profiles of participants were 56-65 years of age, the disposable
incomes within NTD 10,000, and housewives who participated more than two years, and their youngest children were married.
2.Participants with 46-55 of age, women, lower degree of education, married, higher disposable income, had higher motivations than
other groups as well as leisure benefits they might gained. 3. There were four lifestyles were named after clustering analysis: the
social-oriented group, the living-focused group, the conservative-oriented group and the family-oriented group. Participants in the
living-focused group had higher motivations and leisure benefits than other groups. According to the conclusions, several
recommendations were suggested for the relevant units and future researchers.
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