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ABSTRACT

This research focused on the motivation, local identity and tourism satisfaction for persons who had community-based cultural

tourism to Taomi and Bantou villages. A well-defined and structural questionnaire was applied to persons over age of 15. There

were 396 copies were returned and valid for further statistical analysis. Main findings were concluded as followings: 1. The

demographic profiles of main cultural tourism visitors were female, 36-45 of age, unmarried and college graduated. 2. Visitors had

higher motivation in relieving stress, higher local identity in environment and higher satisfaction of tourism in culture. 3. Visitors in

Bantou had higher motivations than in Taomi, including experiencing life, learning culture, and the needs to social with others. 4.

The different destinations had significant differences on tourism satisfaction. Visitors in Bantou had higher satisfaction than in

Taumi. 5. Visitors in Bantou had higher local identity in culture and environment than in Taumi. 6. The motivations and local

identity had significant prediction on the satisfaction of tourism. With the verification results and research purposes, some

recommendations were suggested for the related organizations to enhance tourist satisfaction, to increase the intention of visitors.
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