KanoU OO ODOOOooobooooobooougoon
goougon

E-mail: 374607 @mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gboooboobobobobooboobooboboobooboobobb KanoODOOOOOoDoooooDOO
gooobooboobobobooboobooobooooboobooboobobbobooboobooboobo
goooboobobbobooboobooboobooobsoboobobooboobuooboboobooboon
goooboobooobobooboobooboobooboobooboobobboboobooboobooboo
goooboobooboboobooboobooboboobooboobobboboobooboobobobo
goooboobooboboobooboobooboboobooboobobboboobooboobobobo
gooobooboobobobooboooboobooboboobooboobobobobooboobooboboboo
goooboobobobobooboobooboobobooboooboobo

000 :KanoOOOODDODOOOODOODODOOODOODOOO
(BN

0000 00000000bO00D00D0D000000D0HWMO0ODO0 00000 0DO0DO000O0DO0DO0O0D0O0 iv
00000000000 0b00D0DO0000ooOO0vOOoO0OD DO0DOO00O0O0DOO0DOO0O0ODODOOoOODO0ODOOg vvid
ooooooooOoooooO0oooooOoobooowiibOo OOoOoOoDOOoOoOODOOOODOOObODO xoOoo
gboobgoobobboobooboobobiobooboooboooooboooboobobobool1o0b obon
ooooooooooobooo 3o booooboboooooboooobOo3ouoooboboboobooooo
gbooobgoobo 4000 0Db00bO0ob0bO0ObDO0o0obOo0obOoDoOSsSbobo0oobobboobooboobon
gbooobstobo boboobuooboobobooboosgob obooboobooboobobooobgo
gbooobooboobobooboobobb0o Yoo ooboobobooboobobbob 2000 00
goooboobobboboobo sl KanoOOOooooooooooboo 3rogb oboobooo
goboobgooboboob 44000 0b0oboobooboboboboobo44ibobobooboobon
gbooobgob 4000 b00boobobbooboobobbuo 4o oobobbobooboobOon
oo s2000 000000 0o0obo0obOoboooboobo 0000 ooboobobobobooobOoobOon
4000 00000D00O0DbOO0ObOObDOObDOOsSsbObDOobOOo0obD0o0bOobDbOobDOoOobDOoOb e300 O
ooooboobobobooboooboobo oo oobooboboobooboobobo ooob Ooboo
ooooboobobobobooo7nrbo0obobooboobooboobDooboDooboob 200DAO0DbDODO
oo0o0obo0obobbOoboo b0 21000 o0oboobobooob0o0obuoobUo 402200000
Oo0o00obo0obobobOobboOob 1ed 2300000000 00DbD0O0bO0OODbO0ObDOO 17O 24201100000
ooooboobobobobo o 250000000 00b0o0ob0obDoobDoobD 250 26000000000
oooobgoobobobo 30O 2rOob0b0ob000ObD0o0ObO0o0Db00ODOObDO 00 28000 O0UODbDOUODO
0o000boobOobD 302900 KanoOODOOOOOoOOoobOoOoOOOD 420 3-100000oo0obooobOon

oo00odbo0dbO0 460 32000000000000000O0O000O0OD 490 33000000D0O0OOODOODOO
ooooogosig3400000boooooboobooooobooos20 3o booooboooonooDo
U000 s3041000000000000DO0000DO0DOO0SNMO 4200000000t DODOOOODOO
Oos5043000000000000000DO0O0OO0ODOS80 44Kano0 000000 0ODO0OOOODOODOOOO

610 4-5Kano 00 0D00O0DOO0O0OODOO0ODOO0ODOO6204-6000000000000000000O0O0O0O 66

0470000000000 0O00O0O0DOO0O0OOD 69

gogo

00000 0U0OoooooogEIUtoooogooooooooo: DoooooooD DooRooNoobooooooo
oo0oooooooo0ooDbo0oOoboOoooo oobE OO oobOo0ooooOoooooboboooboOooooDoOoooDoOoo



OO00ooOoOoOoooOOoooQeynooooooo0oobD:.obooooooEA)ypoooooooboooooooooDooooDoo
o00ooOOo0o0oooOooO00DboO0o0bOOoOoO0o0oooDo0obDOoOoObEc OO0 ob0—0O00oDOboO0ooDoooo
000094 1-300 DOOoOOoDooeooooDoooooo0oobooo0oDoOooooO2Os1-620 DOO@9YDOODO
O000OOo000OO0oO00DOOoO00bOO000ODOO00DO0O000bDEYIODOOUDDOOOOODObOOODbDOO27O10-110
oOdoOCOI0NDCO0O0DOOOO0NDODOO0ODOOO 2Q)0 28450 DOOROIUUIODDOOODOOODOODOOOODOOOO
go0ooo0oO0oOooO0o0oDooO0o0bOooO00oDOO00 00D EoY)IODDOOUUDOOOo0ODDOO00DbDOOObO-bOo0DboOoOo
0000000000000 0O0000OO0 O000DogERM IO OO0DDO000ODOO00DO0OOOODOODDOslOTs-94
oooo@eyooooooooooogooo0ooo0—o0o0ooo00ooDo0o0ooo0ooo0obooo0ooooOooooog
D000 O ODOI0DDDO0O00ND0O0O00DO00DOODO00DOO0O0DO0OoOE3)DODOODDO0oDOO0oOODOODO
—J00000000000O000oDo00oDooO0o0oo oogERI) OO ODU0DODDODO0—0O0O000OO0OooDOOoOn
OO0O0OO18@Oes-710 D0 OOOO(R)IODODOOOOO0O0O0O000000000000007087-1040 0002001000
Oo0O0OO0O0OO00OO0OOO0OOO2703-50 000Ro0e) I 00000 0DODODODOODOOOOOOOOOONOOOO0OO0OoOoooooog
OO0 0004000000000 oo oogEosmooog
gooooOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOOOOO@UOODOUOOOOOOOOOLOo
OOo0oO0OOOOOOOOOOOOOO0OOO0OO0OO0OO00OOERUIODODOOO0OOOOUOUOOOObm20050000OOOO
0013065860 DD DODOOODOOOODOEOIUIDDOODOODDOOODOOOODOOOOODOO0ODOOOODOOOO1eO1-24
oodEocuibbObOOobOO0O: oo oob@eynooooooooooooooboooobDoooooooooDoboooo
00000000 (90D o00boo00ooo0oo0oDbo00nDboO0on2220135-1470 DO ORoO7)OKano OO OO OQOQOO
OO00o0Oo00o0ooOoO00DOO0o0bOOo0oO0OoDOO00oooOoOo oooe/yoooooooooobooooooooooog
o00ooOo0o0oooOooOo0ob oD@ OO0 boOoooOoo0o0obDOo0o0ooOoOoOo0oDOo0obOooOooDbOOoOoDoOOoO
OO0 000DOO00booOOoO00oDoOoooo@essy)ooooooo0obbo0o@Euoo)pboooobooo21k)Oss-410((C O
019840 00)0 O0O000D00O0000@o11) DD KanoOODOOOODOOOODOODOOODOOODOOOODDOOODOO?23(1)
0129-1640 OOOODDOOODOCOROOVVODOODODDOOOOODDOOODOOOOODOOODOOB4O68-840 D ODO((R00ONODODO
o000oOo0o00ooOo00DOoO00bOOooO00oDOO00OO0oO0O0oDOoO00bD 0ODOO0U0OOO0O0DEI)UIODDODOODOOOO
0000000000 00D0O0O0O000OO00O3049-600 OO0 000000O0OODOO00ODODO0O0ODOOOOODOOODO
0000 DoOoOoE) IO OO0D0OO0O00ODOOO00DOO00OOO00ODODO0O0DOoO0oOoOoDoO DoOo@EeY IO oOooooooo
0000000000000 0O0000000DODO0000O000DOCO00DOO0D D000 ODgOEIOOODOODDODOOODOOOOd
0000000000 00000000000D0D0000144)04050 00D (DO OO0ODOOOO0DDODODODOODDOODOOOO
goooooooOoOoOOOOOOOOOO0OOO0OO00RONWOOOO0O0O0O0O0O0O0O0OO0OO0OO0OOO0OOOODOOOBOO
goO0c@EoogOODOODOOOODOOODODODOODOODODODODODOODOODOODOODODO 00000009 000000000 0OO
goooooooOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOO: 000000 OOOOOOOOO@EYIODOODOO
go0oOoOoOoOoOoOoOCOOOOOOOOOOCOOOle-111000: 000000000 D003 Oooooboobooooo
goooOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO0O0OO@9Y)UOOOOOO
OO00O0O0OOOOOOOOOOOOOOOOOOOOSO 39-700 J0000OORQUOIDODODODODODODOOUUOOOOOOO
0000419048500 OODO@oc4D OO O0OODOOOODO-O0DOOO0O0DOOOOOODOODOOODOOOOODO DO
o OCO0DOOUObO.OO0Ob0OO0ODEUODODODOODDOOOOOOOOOoDbOOODoDOOODoDObOOoOoDoobO Do
O@oos) D OKanoOOOOOODOODOOOOOOOODOOODDOOOOODOOODOOODODODOOODOOODODOODOODO
gooooDOO0lDCOUOODDLOO0O:.00D0DOO0O0O00DOO0On (200100 KanoOOOOOOOOODOOODOOOODO
0000000000000 18u71-810 Do) oooooooooooooooooo0ooboooooDoboooDoooag
OO000OOoO00ooO oo DCO0ooOooooo00bDOo0obOoOOo00oDObO00oDO00DOoOoDEeUODOODOO—
0000000000 O00DOO0O0DbOO0O0O02081-850 OO0 O 00D OOOO0ODOO0ODOOOODODOOODnO?29(5)
0280 000O@o02UODOO0ODOOOOO: 00000 O00O0OROIUIODDDOD:OOO00DODO0O0ODOO:DOOO0O Ooo(oo9)dn
0000000000000 O0000O000DODO000OO000DOO00DbOO0 O0dEIGDODDOODODOODODOOODoOOOg
O0-000000O000D0O0O0000000DOO00OOO000DOOO00DOOO00D 00D EUUDODODOODDODDOODoOOOn
0000000000000 0C00 0000000000000 0000D00RODOKanocOD O OO ODO0ODOOOODDOOOO--
O0000000000000000000351)0249-2600 OO0 0O00ODODOO0ODODOOOODOOO0ODEOLYOIODDDODOODOOOO
goooooOooOoOoOOOOOOOOOOOOOOOOOOOOOOOOOOOODOOOODOOOO@E D DOOOOOoOoOO
goOoOoOoOoOoOOOOOOOOO0OO 000 I OoooooooooooooooooULULoULoUooLoDoooBoo
Oo0OO0OO0OOOOOOOO00OOo@Ees oo oooooooonoonoged18s5-1940 000000020090 O
OKanoOUOOIPADDOOOODOOODOOOOOOOOODOOODOOOOD20000000O0O000DOOO0ODOOODOOO:DO
go0oO0O0O0OO0O0OO0O0U0U0OOoOoOUOO.O@EosDOKanoDODOODODODDOOODODOODODOODODOODDOODOOODODODODODOODOO
0012029420 DOO@ROO)DOOCODOCODOUODOUODOODOODOODO270690 ODODO OGO OO ODODOOOOOOOOOO:OO
000 00Db0O00bEo4))booooooo:0oobbooooobo@eguobooooooooo:ooooooooooDo



00 0000000R)IDO KanoOOOODODODOODODODODOODODDOOOOOO7(20223-2570 000 (2006000 KanoO OO OO
000000000000 000000000oo@@Oo-130 000U o000 ooooooooooooooog
00381018310 D OO0 OODO(M9YUI D 000000000 E—0000000000000000255068-730 00000
001990 0000000000000000000000000DO3(38038—350 DD ORIos) D000 0onoooooon
0000000000000 0OO0ODO 00OO0EIGUUIDIDUIUNUNUOD:ODD0DDNONDOONDODODOI3()0131-1440 DO O (199500
0000000000 o00: 0000000 00000000 o0oooooEIUINDODO OO0 Oonooooooooon
0000000000000 0O0O0O0O00O0O0O0ODO(M@MO0O000O0ON0.99256650[Vol1)000:0000000 OO0 (2003000
00000000ooo00oooooooooooo0oooo0oooo 0070000000000 oooooooooon
00000000ooo00ooo o000 oooooooE. I ooooooooooo[@poooloog:
http://www.sinoec.net/article13292.html [2012, March,6]C0 OO 0000012000 00000000000 ODOOOOOOOOIOO
0 010 O O http://admin.taiwan.net.tw/travel/statistic_g.aspx?n0=228[2012, July, 1]0 OO 00090 000000000 OCOOO[ODO
0010 0O O : http://wenku.baidu.com/view/b0a91dc12cc58bd63186bdcl.html [2012, May 4]0 OO 0O (2007) 0 00000000 OOOO
00@ooooooood[@ooo]odo: http://www.wretch.cc/blog/upjohn/2955605 [2012, May, 710 O O 0O O O O Alexander, R.
S. (1960). Marketing definitions: A glossary of marketing terms (pp. 8). Chicago, Illinois: American Marketing Association. Chen, T. L., & Lee, Y.
H. (2006). Kano two-dimensional quality model and important-performance analysis in the student’ s dormitory service quality evaluation in
Taiwan. Journal of American academy of business, Cambridge, 9(2), 324-330. Dawson, C. P., & Brown, T.L. (1988). B&Bs: A matter of choice.
Cornell hotel and restaurant administration quarterly, 9(1),17-21. Driver, B. L., & Bassett, J. R. (1977). Problems of defining and measuring the
preferences of river recreationists, 267-272. U.S., USDA Forest Service. Guielford, J. P. (1965). Fundamental statistics in psychology and educatio,
(4th ed.,pp. 605). NewYork: McGraw-Hill. Howard, J. A., & Sheth, J. N. (1969). The theory of buyer behavior.John Willey and Sons Inc., Chicago,
llinois. Kaiser, H. F. (1974). An index of factorial simplicity. Psychometrika, 39 (1), 31-36. Kano, N. (2000). Life cycle of quality and attractive
quality creation.Proceedings of quality excellence in new millennium-The 14th Asia quality symposium 2000, 7-11, Taipei, Taiwan. Kano, N.,
Seraku, Takahashi, F., Takahashi, F., & Tsuji, S. (1984).Attractive quality and must-be quality.Hinshitsu: The journal of the Japanese society for
quality control (April), 39-48. Kotler, P. (1991). Marketing management: Analysis, planning, implementation and control (7th ed., pp. 246-249).
Pretice-Hall, Englewood Cliffs, New Jersey. Lanier, P., Caples, D., & Cook, H. (2000). How big is small? A study of bed & breakfast, country inn,
and small hotels. Cornell hotel and restaurant administration quarterly, 41(5), 90-95. Lofgren, M., & Witell, L. (2008). Two decades of using Kano's
theory of attractive quality: A literature review, The quality management journal, 15(1), 59-77. Matzler, K., & Hinterhuber, H. H. (1998). How to
make product development projects more successful by integrating Kano’ s model of customer satisfaction into quality function deployment,
Technovation, 118(1), 25-38. Matzler, K., & Hinterhuber, H. H. (2004). Employee satisfaction: Does Kano's model apply? Total quality
management and business excellence, 15(9/10), 1179-1198. Morrison, A. M., Pearce, P. L., Moscardo, G. M., Nadkarni, N., & O’ Leary, J. T.
(1996). Specialist accommodation: Definition markets served and roles in tourism development. Journal of travel research, 35(1), 18-26.
Nilsson-Witell, L., & Fundin, A. (2005). Dynamics of service attributes: A test of Kano’ s theory of attractive quality. Interntional journal of service
industry management, 16(2), 152-168. Norton, F. (1987). The coase theorem and suboptimization in marketing channels. Marketing-science, 6(3),
268-285. Pearce, P. L., & Moscardo, G. M. (1992). The boutique specialist accommodation sector: Perceived government needs and policy
initiatives. Queensland small business research journal,(1), 34-41. Sasser, W. E., Olsen, R. P., & Wyckoff, D. D. (1978), Management of service
operations: Text, Cases and Readings. Boston: Allyn & Bacon Inc. Schvaneveldt, S. J., Enkawa, T., & Miyakawa, M. (1991). Consumer evaluation
perspectives of service quality: Evaluation factors and two-way model of quality, Total quality management & business excellence, 2(2), 149-161.
Stringer, P. (1981). Hosts and guest: The bed and breakfast phenomenon. Annals of tourism research, 8(3), 357-376. Stutt, A. T., & Wortman, J. F.
(2005). Hotel and lodging management: An introduction. New York: John Wiley and Sons Inc. Szmigin, 1., & Reppel, A. E. (2004). Internet
community bonding: The case of Macnews.de. European journal of marketing,38(5/6), 626-640. Tan, B. L., Tang, K. H., & Forrester, P. L. (2004).
Application of QFD for E-business planning. Production planning and control,15(8), 802-818. Vallen, G., & Rande, W. (1997). Bed and breakfast
in Arizona.Cornell hotel and restaurant administration quarterly, 38(4),62-68.



