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ABSTRACT
As technology advances, network communications developed, the expectations of the people on the quality of service of the police
department, with an increasing demand for the police authorities should learn from the private sector enterprises, will be deemed to
apply enterprise management duties on the new thinking of the modern police should.Therefore, the police department of the public
service of the demand and affect the quality of service factors should be more understanding, actively promote, properly
implemented, in order to be able to obtain the people’s trust and support; but police enforcement conduct "people services” work,
people's awareness,always some poor heterosexual, and how to develop the best strategy to meet the people expect, the focus for the
current police work. The purpose of this study is to investigate the quality of the public services of the police authority, living in
Changhua County Sihu, Pusin Township Po salt Township, told 110 Changhua County Police Department report and by the Xihu
police station belongs stationed (sent ) the treatment of the people as the object of study, a survey, the use of "PZB service quality
model" SERVQYAL scale "and" police station service quality scale "as a research framework and tools to measure, in order to
understand the public against the police authority service expectations and feel the difference, with SPSS software to analyze,
through the analysis of the results of empirical research to improve the future of the service quality of the reference, the study found:
People demographic variables of the police authorities expect service "significant differences exist. People demographic variables of
the police department, “feelings services" significant differences exist. Three people there is a significant difference in "quality of
service" of the police department.
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