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ABSTRACT

This essay aims to deal with the relationship between factors of fans support and loyalty by means of questionnaire. Taking baseball

fans in baseball fields such as Tianmu, Xinzhuang, Taoyuan, Xinzhu during 2012 season of CPBL as the object, the author has

collected 426 valuable questionnaires and analyzed them with descriptive statistics, independent t-test, and one-way ANOVA , and

regression analysis, etc.. According to the research, “Cheering squads & Mascot” and “Appreciation” are the two major

supporting factors. Fans of Brother Elephants are of high loyalty. Among the six supporting factors of fans , “Money” can never

evaluate loyalty of baseball fans while the factor “Appreciation” is the most effective one.
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