A Research on Experiences of Visitors to Museums-A Case Study of Chung Cheng Aviation
Museum

goougon

E-mail: 367775@mail.dyu.edu.tw

ABSTRACT
The purpose of this research is devoted to collecting data through the related documents and surveys, which uses Aviation Museum
as the research object and the visitors as the research target to discuss the visitor’ s experiences (it directs to the responses to the
environment facilities, the displayed material, and guided tour) which are caused by visitors’ backgrounds, characteristics, processes
and results. The results of this search are as follows: First, the characteristics of the visitors are female, middle aged and married.
They are engaged in teaching, have kids, and have been to the museum. Second, most of the visitors are families. They get the
message from their familiar friends or relatives. The time they spend on the museum are under three hours and the way they visit the
museum is to read the guidebook first and then go to the exhibition. Third, the visitors highly evaluate Aviation Museum. But
because of the differences of their backgrounds and visitor’ s characteristics, there are still some differences in their responses to the
environment facilities, the displayed material and the guided tour. At last, through the combination of the documents, the surveys,
the results and the researcher’ s conclusion, some suggestions made to Aviation Museum and the future researchers are proposed.
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