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ABSTRACT
This is a relational study on recreational experiences, traveling satisfaction and revisiting intention of Dasi Old Streets Visitors. A
structured questionnaire was designed to collect the data form the visitors of Dasi Old Streets by using convenient sampling, a total
number of 450 valid samples were obtained. The data were analyzed by using descriptive statistics, independent measures T-test ,
one-way ANOVE and regression analysis. The results were as followed: 0 100 Most of the visitors are aged below 40, income below
NTD. 40,000, and live in north part of Taiwan. 0 200 As far as the travel characteristics, most of the visitors are voluntarily drives,
with the family members, the relative accompanies goes to travel, tourism has been spent NTD. below 500 for the majority, and
family member introduction. O 30 By using regression Analysis, the results showed that recreational experiences positively affect
revisiting intention. O 40 Traveling satisfaction positively affects revisiting intention. O 50 The conlusion and suggestion were
proposed according to the research findings, all of which will also be provided for the authorities and researchers as references in the
future.
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