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ABSTRACT

With the complete infrastructure of the Internet, the social networking sites have become indispensable for Internet users. A variety

of information in our daily life can be acquired from the social networking sites. However, because of too many external or useless

messages, how to filter the key messages in order to save our reading time is worthy of study. The purpose of this paper is to

implement agent system with quick sorting and message filtering for a user-friendly social networking site. In addition, it also carries

out pre-processing to the friends’ messages tracked by the users. It hides all irrelevant messages, offers a significant reduction in

users’ reading time, and organizes all the found messages in a manner. Especially for people highly dependent on the social

networking sites, there is no doubt that the agent system is extremely useful. This paper integrates social networking site Facebook

commonly used by most of people. Just make friends’ RSS link we can easily access their specified information. The community

users will not see unrelated messages on their busy life. For the community users to search for specific topics, it can also continue to

trace the messages or a friend that we would like to concern.
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