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on Google Earth[J
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ABSTRACT
With the developing and the popularity of Internet technology, many people obtain travel information from Internet. The aim of this
study uses experiential marketing to discuss the tourists’ experiments, which are obtained from Internet. Subsequently, this paper
discusses the effect of tourists’ experiments to the travel behavior intentions. This study uses the integrated technology acceptance
model (UTAUT) to discuss the tourism behavior after using 3D systems to obtain travel information and the effect in tourism
behavior. The experimental results show that the online tourism could provide a website with more lively tourist information and
services to attract the attention of tourists and to enhance their travel experience, thereby increasing the actual participation in the
tourism behavior. Finally, the online tourism travel enterprise could program their website and their business planning according to
the results of this paper.
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