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ABSTRACT

Recently, “low fertility” has laid pressure upon school operations. To maintain the sustainability, educational institutions,

including special education schools, become more aware of school marketing. To understand how to better involve teachers in

school marketing in the special education schools, where there are the most teachers expert at special education, it is necessary to

discover the factors influencing their intentions of participation. Moreover, teachers’ participating in school marketing belongs to

organizational citizenship behavior, other research indicate that school identification can affect teachers’ involvement in

organizational activities. Also, when school marketing is applied in a school system, new affairs allow teachers to consider what can

increase the benefits of the school; benefits generated from the relative advantages of the school raise teachers’ intentions of

implementing school marketing. Based on findings mentioned above, this research aims to discuss the factors that influence teachers

’ intentions of participating in school marketing activities by expanding the Theory of Planned Behavior (TPB), adding in two

factors, which are ‘school identification’ and ‘expectation of relative advantages’.In this research, 385 valid questionnaires

were collected from certified teachers in 26 special education schools in the nation via Stratified Convenience Sampling. Data were

analyzed by Structural Equation Modeling (SEM); the results indicated that teachers’ intentions of participating in school

marketing activities were directly affected by School Identification, Attitude toward the Behavior (AT), Subjective Norm Concerning

the Behavior (SN) and Relative Advantage. However, the hypothesis of Perceived Behavior Control (PBC) was found no influence

on the intentions. This research discovers that, in the four main factors, AT has the highest influence on teachers’ intentions of

participating in school marketing, followed by school identification, along with SN and expectation of schools’ relative advantage.

Therefore, it is suggested that special education schools can consider these factors while planning school marketing strategies. By

doing so, both teachers’ intentions of involvement and real participation in school marketing activates are expected to be increased,

so as to maintain the sustainability of special education schools.
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