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ABSTRACT
The a imed of the Reservation Service Quality and Satisfaction of B B Indus try in Chang[d hua County of Taiwan. Totally the
reare 280 questionnaires and 267 validquest ionnars . Dataana lysis includes descript ive statistics , reliabili tys tatistics,one -way
anova satistics, and chi-squaretest. The re sult of the study shows the cha racteristicsof tourists background a remainly - females , the
average of age i s 34.88, the profes sion i sservic e indus t ry, have bache lor degre e , unmarried, the average of monthly salary is
$40,001 - $60,000; the characteristic of reserbation is 5 times ove rnight a ccommodations on the topwi thin these thre eyears , the
tourists a remainly f rom Taipei , mostly odging in on weekends , the source of B&B informationis mainly from the Internet ,
phonerese rvation is the ma in form, most of ove rnight lodgersare fami ly membe r s, and the ma in t empt of a ccommod at ionis to
rel ax. The summa ry of hypothe tical verification resultsis be low: 1) Di ffe rent tour ists background character is tics and the form of
booking a reservation a rerelative . 2) Di f fe rent forms of re s e rvation have conspi cuous dif -ferenc e to the satisfction of the tour i s
t s whom make reservation. 3) Differentse rving forms of reserevaiuon have consp icuous difference to the tourists whom make re s e
rvation. Finally the s tudy propose ssomerelative advisesduetotheresultasreferencematerials for peopl e whom
want to devot e to managing a c commoda t ion in future , as well as for future I ikely study.
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