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ABSTRACT
Two of the greatest problems that the world is facing today are climate change around the world and environmental pollution,
increasing with each and every passing year and causing irreparable damage to the earth. A concern for the environment from
people gives rise to new economic opportunities and green industries. Green tourism (nature tourism, low impact tourism,
ecotourism, bio-tourism, or ecologically responsible tourism), as one of green industries, typically involves travel to places where flora
and cultural heritage are the primary attractions and focuses on socially responsible travel and sustainability. Taiwan nurtures a wide
array of ecological resources and is suitable for the development of green tourism. The purpose of this study, therefore, is to
investigate the development of green tourism in Taiwan with a focus on the relationships among service innovation, service quality,
customer satisfaction, and business performance. A total of 154 usable samples were collected in this study. The results of the study
indicated that a positive relationship was found between some parts of service innovation and customer satisfaction and between
some parts of service quality and customer satisfaction. Further, a positive relationship was also found between customer satisfaction
and business performance and between service innovation and business performance. Some parts of service quality are also positively
related to business performance. Finally, no moderate effects of customer satisfaction on other variables were found.
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