
China's Forming Style in Metal Ornaments Creations

吳巧琳、吳振岳

E-mail: 364898@mail.dyu.edu.tw

ABSTRACT

In the era where European and American cultures have been imbued upon us, great importance was attached to the diversification

of China’s eastern elements, namely, the national characteristics and cultural and historical heritage. By means of combining the

contemporary western design elements with China’s eastern elements, the two cultures collided and impacted to find the symbolic

significance from the cultural codes, thereby allowing the contrast and conflict between the new and old cultures to merge.

Ornamentation was produced due to man’s need to decorate. The decoration codes were extracted from the culture and history to

allow the decoration to detach from the complex images into the simplified abstract, from which the elements were extracted. The

pattern codes and symbols were combined or evolved through the interaction between the decoration and object, so that the

metalwork creation could use the metal material’s characteristics combined with the decoration codes, thus breaking away from

the traditional way of thinking and creating a refreshed look at the beauty of the culture. The new luxury concept was used as the

derivative of the brand image to find the symbolic significance in the cultural form and seek the combination method from history to

merge with the contemporary culture, thus serving as a source of inspiration. The decoration code elements were extracted and used

in the metal ornament design. The exquisite touch of the metal material facilitated the compatibility between the decoration and

object, as shown in the personal works.
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