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ABSTRACT

Automobile consists of several feature elements. Certain researches had tried to investigate how feature elements influence the beauty

of the front view and had shown that the sequences of cars based on evaluation of feature elements and their interrelations were

consistent to evaluation of the cars holistically. This research took SUV as example trying to extend the investigation to find the

weighting of elements and their interrelations on the holistic beauty of the front view. Twenty 2011 SUVs on U-Car website were

selected as samples. A holistic evaluation of the front view was first made, followed by evaluation based on feature elements and their

interrelations. Multiple regression analysis was then employed to find the weighting of the elements and their interrelations. The

results show that elements and their interrelations influence the beauty of the front view in the following sequence: The outline of the

front view, interrelation between rear-view mirror and front lamps, interrelation between front lamps and air intake, interrelation

between air intake and hood lines, interrelation between windshield and hood lines, as well as hood lines themselves. To design a

beautiful font-view, aforementioned items should be paid attention to.
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