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ABSTRACT
Da-Yeh University, located in Bagua Mountain foothills, has a wealth of geographical features. The existed advantages of its campus
can not only improve school quality and student learning efficiency, but also enhance the value of the school itself and the identity
from school members. Therefore, to promote the consumption and procurement of green products in Da-Yeh University is
necessary. Due to the perception and practice of green consumption and procurement effectiveness in research on Da-Yeh campus,
the intrinsic external can be full-filled with green environmental protection quality and it can afford contribution towards Green
University. The results show the spirit for real green campus since the establishment of the Da-Yeh University. In the scope of the
study, questionnaire survey method was applied to carry out green consumption and procurement aspects about the understand of
students and faculty in Da-Yeh campus. The results show that implementation of the procurement of environmentally friendly
equipment from students and faculty were not actively implemented. The suggestion for school is self-review for the campus and own
procurement to ask members bring their own supplies in order to reduce the amount of waste. It is the best policy for Da-Yeh
University campus.

Keywords : Green consumption[] Green procurement Cognitive[] Practical implementation The questionnaire
Table of Contents

OO00 00D O0ODCOOWABSTRACTiVOO vOOviDOOviiOODOviiOO0O 00 1110000000 11.20
ob0s51300005140000 80000000 1121000000 11211000000 11212000000 13
22000000 14221000000 14222000000 1523000000000000 1724000000000
gbooobdo 182410000000 192420000000 2025000000000 21260000000000
Ub0 22000 0000 27310000 27320000 27330000 2834000000000 30350000 330
U0 0b000b00b0obibo0bO0 3441000000000 34420000000 36430000TO OO t-testd
37440 00000000ANOVAL 424500 0000000000 52000 00000 565.100 565200 580
gbooeodbOiOe0odbOde2000063000000O0000O0ODOO0ODOO0ODOODODOODOOD 6500
oboooboobo0obobboobo0obOoobOononbn 68

REFERENCES

gbob01rooobogobozesboboooonoooobOobooboOonOonossrg20-250 2000020060 00000 0OSPSSOOO0O
gboob03oooboobobobobobooboobobgozeooobooooooboOobOobobooooooobob0obobOoon
gbobooooobobOobob1voboos3gbz2ob 4000020030 000000000000 0000O00O0O00O0OOOODOODO
oboooooogsbbobobozoo0boboboobobobobobo ez 0b0bb0OoOoOoOobDOobOobOob-O0

gboooooooobooboboboboooooboobob roobOO20000000D0ODOOOOOODODODODOOOOO
gboooooooboobobobsbbogobozeesobobooboooooooobooboboboboobooboobobobobooon
OO000oe00O00OO0O0D200000000000000000DOO00DOOO00ODODOO0OOOO0OODODOO0ODOON0B)O15
gilgpoopzeiodoooobooboboboooooboobobobooooboooDobDob0nnoogoD2oc03000O0O
gbobooooobobdoboboboboobooboboboboboobo 2bobobe 21000 0boboboooooDOoD
Oo002802-60 13.0000199000000000000.00000000D0O00DO 140000000DOO0O0ODO200400
gooooOoOoOoOoOoOOOOOOOOOOOO—0OOOOOOOOOOOOODO1IO10 .00002001000000000
ooobo0oobooooobooobbooooooooobobOoo bbb 000000 0O00OOO0OOODOOODDOO
ooob-ogooooooboooboooooboooobooooob voobUze07O 00D OOODOODOODDODOODOOO
goobooooooooooboooobbooooooooobOoooobo LObDOOO0000D0O00DOOOOODOOODDOO
oo-0oooooooobobooobo0ooooooooDooo ooz booobbOooooOoooDb-O0
gbobooooobooboboboboooboob2o0b00bz2eocobgoboboboboooboobooboobobobobo



021-220 21.000019990 0 0000000000000 000ODO0O0O0OOO1501-50 2200001999 0000000000
0000000000001%0109-1120 23.0 0 0000000000000 0O000O0ODO200000000000000000OA0O
O000000000000000130 2400002001000 000000000000000000O0O00O0O0DOOO0ODOOO
00000000000 26.0000200300000000000000000000-000000000000D0O0OOOOOO
000000000000 2e.000000002006000000000000000000000000D0OC0O000O0O:2006000
O0000000o0o0oooo27r.00oo0200000Apha0 000 00000D0OCO0ODOOO180163-1840 O 0O0OO
28.Elkington, J. and Hailes, J. 0 19930 . The Green Consumer. Viking Penguin Inc., USA. 29.Elkington, J ., Hailes, J., Hill, D. and Ross, T.

[0 199000 * The young green consumer guide, The Orion Publishing Group Ltd.” Gollancz, London UK. OO0 0000019920 00000
0000000000000 0D000O0: 00000 30.Charter, M., Peattie, K., Ottman, J. and Polonsky, M.J.[0 200200 , Marketing and
sustainability. Centre for Sustainable Design. 31.Kates, R. W.[O 20000 ,Population and Consumption. Environment,42(0 3[0 , 10-19. 32.Peattie,
K. 0199200, Green Marketing. London: Pitman Publishing. 33.Chu, R.K.S. and T. Choi (2000). “ An importance-performance analysis of hotel
selection factors in the Hong Kong hotel industry: A comparison of business and leisure travelers,” Tourism Management, 21, pp.363-377.
34.Gardner, P. L.00 199500 , Measuring attitudes to science: Unidimensionality and internal consistency revisited. Research in Science Education,
25030,283-280. 0000 3.0000000 http://www.epa.gov.tw/36.0 0000000000000
http://www.energylabel.org.tw/ purchasing/product/listasp37.0 0 0 0000000000000
http://greenliving.epa.gov.tw/GreenLife/ 38.0 0 0000000 O http://www.energylabel.org.tw/index.asp 39.0 0 00000 OO OO
00O http://www.energylabel.org.tw/purchasing/govgreen/list.asp 40.MBAO O O O O
http://wiki.mbalib.com/zh-tw/%E9%97%AE%E5%8D%B7%E8%B0%83%E6%9F%A5%EE%B3%95 41.0 0 0 0 0 O
http://www.gotome.com.tw/diaochabaogao/2011-04-17/1127.html 42.Airiti LibraryD O O OO0 Q0 O O

http://www airitilibrary.com/index.aspx



