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ABSTRACT

Da-Yeh University, located in Bagua Mountain foothills, has a wealth of geographical features. The existed advantages of its campus

can not only improve school quality and student learning efficiency, but also enhance the value of the school itself and the identity

from school members. Therefore, to promote the consumption and procurement of green products in Da-Yeh University is

necessary. Due to the perception and practice of green consumption and procurement effectiveness in research on Da-Yeh campus,

the intrinsic external can be full-filled with green environmental protection quality and it can afford contribution towards Green

University. The results show the spirit for real green campus since the establishment of the Da-Yeh University. In the scope of the

study, questionnaire survey method was applied to carry out green consumption and procurement aspects about the understand of

students and faculty in Da-Yeh campus. The results show that implementation of the procurement of environmentally friendly

equipment from students and faculty were not actively implemented. The suggestion for school is self-review for the campus and own

procurement to ask members bring their own supplies in order to reduce the amount of waste. It is the best policy for Da-Yeh

University campus.
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