The Environment Issues After The Series Fires of The Sixth Naphtha Cracking Plant
Ooooooo

E-mail: 364776@mail.dyu.edu.tw

ABSTRACT
This study identified the news frames of news coverage of eight fire events of the Sixth Naphtha Cracking Plant from July 2010 to
September 2011. The results of study,the media reported that the industrial safety and environmental issues will be inclined to use
the attribution of responsibility frame, will be inclined to use the human interests frame in reporting the compensation demands
issues; The media in defining problems and moral judgment will be inclined to use the conflict frame, will be inclined to use the
economic frame in remedial measures; The Liberty Times will be inclined to use the attribution of responsibility frame, Apple Daily
will be inclined to use the human interests frame and the economic frame. Finally, the significance of the practical imphication was
discussed.
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