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ABSTRACT
Understanding the approach of news media coverage can help public relations personnel facing similar situations to develop
communication strategies. This study analysis the news frames of the unexpected passing of Yungd Ching Wang. The results showed
that the relevance issues are reported with the frame of conflict, human interest, and morality. The three major domestic newspapers
concentrated on the heritage distribution issues, and the news frames tended on the attribution of responsibility frame, and human
interest frame. The results help the business in similar situations understanding the new coverage approach, and helping public
relations personnel to develop communication strategy.
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