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ABSTRACT
The purpose of this research is to explore recreation preferences, recreation ex-periences, and recreation benefits. 324 questionnaires
were conducted on parents of ele-mentary school students in Changhua County who engaged in recreation within the past year. 300
guestionnaires were viable resulting in a viability rate of 90% SPSS12.0 was used as a tool for analysis. Following are the research
results. 1. The top three recreation preferences of elementary school students’ parents are food related, nature related, and sports
related. Parents of different genders and educa-tional background show significant difference in recreation preferences. Parents with
a university education score higher than parents with a high school degree or below. 2. Parents of elementary students have a
moderate to high level of recreation experi-ence with humanities and culture experience ranking highest. Parents of different
gen-ders and educational backgrounds show significant differences in recreational experi-ences. Parents with a university level
education scored higher than parents with high school level education and below. 3. Parents of elementary school students feel a high
level of recreation benefit after engaging in recreation, with a significant difference in recreational benefit between parents with
different educational background and gender. Parents between 30 and 39 scored higher than parents between 40 and 49. 4.
Recreation preference has a 30% predictability rate on recreation experience, and recreation experience has a 44% predictability
rate on recreation benefit. The research results provide recommendation for recreation related businesses and fu-ture researchers.
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