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ABSTRACT

This study aims to explore gender ideology presented on the online news of the Apple Daily. The research time was from April 1 to

April 30, 2012, which included entertainment news, social news, and the living and consumer news, at the total of 963 pieces. The

content analysis and text analysis were used to analyze the implication of the proportions and the hidden meaning on gender

ideology. Of the 963 online news, 532 (55.24%) were found gender stereotype, gender discrimination, gender stratification, and

gender interaction myth. When counting frequencies of gender ideology in those 532 news, the total was 674. The gender stereotype

occupied the highest proportion at 71.51% (482). There were 100 on gender discrimination, accounting for 14.84%. The total of

gender stratification and gender interaction myth was 57(8.46%) and 35 (5.19%) respectively. This study found that in entertainment

news, the rigid clothing and gender traits implied serious gender stereotype and gender discrimination. In social news, the highest

proportion was on gender stereotype and gender interaction myth. In living and consumer news, gender stereotype and gender

stratification were of the highest. However, in all news of this study, the gender stereotype shared the highest proportion. Finally,

according to the findings, this study will provide suggestion for future research related to media, parenting, and education.
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