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ABSTRACT

In this study, the production of agricultural products manufacturer to use traceability System and cloud service management

performance of new products . The descriptive statistics method by questionnaire after review of the literature of the past , the

reliability and validity analysis , correlation analysis and regression analysis , step by step analysis of the relationship of each

dimension. This study collected 114 manufacturers of agricultural products were analyzed , the following conclusions : Statistical

analysis of product items are significant resume on new product management performance of the measure . Vendors for the

curriculum vitae of the products are quite , the higher the degree of attention vendors as possible the performance of new products ,

so the future should actively promote the pragmatic management . Record of the production process through the information system

, control the use of materials , understanding the costs , the accounting treatment to assist farmers to improve management

performance . Production records , production management, etc. ask for new product management performance of the measure are

significant empirical analysis of the cloud can help manufacturers are quite great importance for cloud services , the manufacturer of

the degree of attention the higher performance of new product management performance more better.
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