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ABSTRACT
The purpose of this research is to analyze the users’ life style, motive and satisfaction in city sport center. This sample population
for this study is Sport Facility Users in Taipei City Neihu Sports Center. A self-made questionnaire was taken as the research tool.
There were 342 effective questionnaires collected. The data derived from the investigation were analyzed by descriptive statistics,
factor analysis, Cluster Analysis, one-way ANOVA, and multiple regression analysis. The research results were as follows: 1.The
users’ life style in Taipei City Neihu Sports Center were extracted and named as * Enthusiastic and Actively Style’
‘ Diversified Style’ ,* Pragmatic and Conservative Style’ and‘ Conscientious Life Style’ . Motive to achieve above average
level, including * Physical Health® ,* Mental Health’ and‘ Need for Achievement’ . Satisfaction to achieve average level,
including *  Service and Professional’ ,‘ Gym and Facilities’ . 2.The Different sport center users’ life style to motive was
significant difference; Diversified Style users’ motive was significantly higher than other life style. 3. The Different sport center users
" life style to satisfaction was significant difference; Pragmatic and Conservative Style users’ satisfaction was significantly lower
than other life style. 4.Users’  physical and mental health can effect to sport facilities of satisfaction.
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