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ABSTRACT
In recent years, Taiwan faces international competitions caused by globalization. The impact of globalization on the traditional
industry and agriculture in central and southern Taiwan is also huge. Therefore, under the pressure of social transformation,
promoting local cultural industry development is an important strategy to urban regeneration and local economic revitalization. Jiji
Town, reconstructed after the 921 earthquake, also faces the same crucial issue of transformation. The purpose of the thesis is to
explore how to develop Jiji local cultural industry and with the help of local characteristics, add values to the local industry after
examining the town's current needs and situations. The first of part of the thesis is to examine the current situations of industrial
development in Jiji Town by interviews and field surveys. Second, evaluate Jiji Town’s strengths, weaknesses, opportunities and
threats (SWOT) by analyzing the data gathered to develop the town's sustainability by transforming and promoting the local cultural
industry into high value added cultural creative industry. The results of the thesis are as followed. 1. The tangible assets can be
transformed into the intangible assets of Jiji Town because the town has the distinguishing cultural and traditional features. 2.
Intangible assets of local cultural industry in Jiji Town haven't reached a common view yet. 3. Local inhabitants should work with
the government to gather their strengths to fight against the market oriented business running style-- "night market" or “traditional
market" cultural industry styles. 4. The local township needs sincere devotion to build its town’s unique cultural characteristics.
Suggestions: 1. To emphasize cultural asset preservation and cultivate new collective memory, "Old Scenic Spot Rebuilt" or "Jiji
Camphor Industry Center" is a plausible way to activate the nostalgic atmosphere. 2. Complete tourist routes by cycling or train
needs to be planned and constructed to enjoy a nostalgic trip. Constructing cycling routes around the town to combine the town's
history and culture is also needed. 3. To make tourists identify and appreciate the history, culture, and local customs of Jiji , complete
sightseeing and tourist information and well-educated tour guides to guide tours and explain are needed. 4. Industry, the
government, and academic authorities concerned should work together and communicate with local inhabitants to promote and
cultivate the local cultural industry.
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