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ABSTRACT

This research is mainly focused on designing electric bicycle accessories for women in Taiwan. Due to energy crisis, eco-friendly

transportation is increasingly drawing much more attention. In recent years, most developed countries appeal their citizens to ride

on electronic bicycles. According to one of latest research, The speed of the electronic bicycle is so slow that everyone is allowed to

ride on it without license. Hence, the majority of consumers are students, young ladies and people with slight disabilities. In

consequence, this research principally focuses on women. The purpose of this research is application of accessories designed for

e-bikes and bikes. The target group is set to the women in Taiwan. Due to the change of people’s recreation nowadays, developing

electric bicycles in the female market is more popular than ever. I set up my research study with three different methods – sample

analysis, users’ lifestyle, and interviews with the expert in this field. What is more, to meet the female bikers’ needs, I made effort

to design several kinds of accessories, including front and rear baskets, which allow women to make their purchase with ease.

Through a variety of accessories for users to choose and fasteners of complete disassembly, the female bikers use those products

without difficulty. In the long run, a series of accurate procedures are performed according to the outcome of the research. Hence, it

is easily achieved to find out the women’s real needs concerning the accessory of e-bikes and bikes, which surely becomes

advantageous basis of developing related products.
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