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ABSTRACT
The purpose of this research is to discuss the influence of adolescent perception of school factors, including the friendly classroom
atmosphere, the authoritative teachers’ leadership, the negative follows’ interaction, and the outstanding performance, on
forming of concept of face. First, this research defines the concept of face, and understands the functions of face and the adolescents
" psychological phenomenon about face by discussing the related bibliographies. Also, this research analyzes the relation between
face and school education. This research mainly uses the questionnaire survey. The research method is self-made “ measurement of

environmental feelings,” including five parts- “ personal information,” “ the friendly classroom atmosphere,” “ the
authoritative teachers’ leadership,” “ the negative follows’ interaction,” and*“ the outstanding performance.” To investigate
junior high school students’ background information and the degrees of feelings of face under the four hypotheses — “ the friendly

classroom atmosphere,” the authoritative teachers’ leadership,” the negative follows’ interaction,” and*“ the
outstanding performance,” 558 questionnaires are sent out. 540 questionnaires are valid and the valid rate is 97%. This research
uses descriptive statistics, mix design two-way (univariate) ANOVA, t-test, and one way analysis of varianceto know the face
differences by testing the adolescents’ background variable under the consciousness of four hypothetic school circumstances.
According to the analysis of the valid questionnaires, the conclusions are as follows, 1.The influences of the friendly classroom
atmosphere on the adolescent perception of face are the most; the influences of the authoritative teachers’ leadership are the least.
2.The influences of the situation when adolescents have face on the adolescent perception of face are higher than the influence of the
situation when adolescents lose face. 3. The influences of the outstanding performance on boy junior high school students are higher
than girl junior high school students. 4. The influences of the authoritative teachers’ leadership and the negative follows’

interaction on girl junior high school students are higher than boy junior high school students.
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