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ABSTRACT

This study focused on the discussion of experience activity specialty and attractive in leisure industry, and there were nine leisure

sites included for interviews and questionnaire survey. Total 540 well-defined and structural questionnaires were distributed, and 388

valid questionnaires were collected. Several statistical analysis methods included description analysis, independent-samples t-test,

One-way ANOVA were applied for further analysis. The main findings were concluded at followings: 1. A majority of the sample

were female. Most of the respondents age were 26-35, married, had graduates from academic and live in middle Taiwan, there were

not significant with the customer with different status of background. 2. Participants had significant for experience activity specialty

and attractive.
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