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ABSTRACT

The current essay aims to explore the inception and development of the industry of Glossogyne tenuifolia in Husi with the adoption

of qualitative research and employment of the past literature, information collection, field studies and interviews with the people who

engage in this industry, hoping to further locating the transformation of the agriculture in Husi and the industry of Glossogyne

tenuifolia, and scrutinizing the following factors: 1.How the planation of Glossogyne tenuifolia has become the feature industry of

Husi Township; 2. the formation and development of the industry culture of Glossogyne tenuifolia; 3. the problems and future’s

visions regarding the abovementioned industry. The research results indicate that 1. The characteristics and high quality of

Glossogyne tenuifolia are highly recognized and appreciated by Husi residents. 2. With the natural conditions of Husi Township

suitable for the growth of Glossogyne tenuifolia, the high economic values of Glossogyne tenuifolia as an agricultural product that

increase farmer willingness to grow, the industriousness of farmers, government policy guidance, and the promotion of township

halls, the Glossogyne tenuifolia industry has thus become a specialty industry for the Township. 3. Four stimulus factors for the

development of the abovementioned industry are “local consciousness”, “promotion of local education”, “regional

developments of communities”, and the “correlations of holding industry cultural festivals and tourism industry”. Finally,

according to the research results, the researcher provides solutions for the problems faced by the industrial culture of Glossogyne

tenuifolia and suggestions for its sustainable development.
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