A study of lavatory design of Taiwan high-speed rail train from the viewpoint of universal
design
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ABSTRACT
Universal design is an important principle for making users being able to access to or use products easily and appropriately. As all
kinds of people need to use toilet, it can serve as a good example for universal design. This research hopes to investigate how
passengers’ opinions regarding using toilets on train of Taiwan High Speed Rail Corporation 0 THSRCO from viewpoint of
universal design. The research started with an on-field observation of toilets on THSRC’ s train, and related photos were taken.
Structured questionnaires were designed and survey was then carried out to collect subjects’ opinions regarding using toilets. The
results show that most subjects expect larger signs and instructions. They also expect different colors can be used for indicating male
or female toilets. Several signs or instructions can not be easily comprehended and deserve redesigns.
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