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ABSTRACT
The main purpose of this study is to examine the relationships among participat-ing motivation, involvement and leisure benefits to
participants of Chinese martial arts clubs in colleges. The questionnaires were answered by participants of Chinese martial arts clubs
in colleges in north Taiwan. Data was analyzed using descriptive statistics, Pearson product-moment correlation analysis and
regression analysis. The study came out with the below conclusions: 1.The majority participants of Chinese Martial Arts Clubs in
Colleges are male, fresh-men, and usually have their first contact of Chinese martial arts, at the time after en-tering colleges.
2.Participating motivation and involvement have a significant positive correlation. 3.Participating motivation has a positive influence
in leisure benefits. 4.Involvement has a positive influence in leisure benefits. Suggestions for management and future research are
provided.
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