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ABSTRACT
The education of digitization has been ongoing in Taiwan for years. Apart from digitized classrooms, access terminals of multimedia
information have been cropping up in campus public spaces, spreading various messages as it is designed to do through its
far-reaching capability. And yet public space multimedia systems do not contain the standards of classroom based education or
teaching from a central instructor and therefore its efficacy is in need of more in depth evaluation. This study chooses subjects based
on the locality of the multimedia terminal and the time of day of use. The subjects are observed based on the type and frequency of
public area multimedia programs exposure, and their use and overall experience are logged by questionnaire. Details about the
condition of the public area and the setup of the multimedia terminal are also collected. The study indicates that the behavior in
multimedia terminal usage is related to the properties of where these terminals are placed as well as the type of program. As place is
concerned, these properties include: the type of space relative to travel path, the multimedia terminal’ s direction of display, and the
furniture residing with the space. As the program is concerned, the type of program, materials used, and the method of broadcasting
are all related to the efficacy of program exposure. As a whole, the successful use of public space multimedia systems to expand
student capacity and promote various campus policies depends on the change in structure of how the messages are passed on to the
new generation of students. When public space multimedia is actively conveying the proper messages at the proper time in the
proper place, allowing it to play a more positive role in education and information conveyance, this can generate positive interactive
experiences for the user and the multimedia equipment that exist in public spaces.
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