A study on relationships of leisure motivation, leisure involvement, and leisure psychological
commitment with the group
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ABSTRACT
The purpose of this study is to explore the relations between leisure motivation, leisure involvement and leisure psychological
commitment of flute ensemble members. By using Snowball ampling and quota ampling statistical methods sparticipants (elementary
and junior high school students) of official musical contests held in five cities of northern Taiwan including Yilan County,Keelung
City, Taipei City,New Taipei City and Taoyuan County in 2011,amateur flute ensembles and flute ensembles composed by teachers.
736 of 847 questionnaires were returned. The questionnaires information was examined by Descriptive statistic, Reliability test,
one-way ANOVA, Pearson correlation and stepwise multiple regression. The empirical result revealed flute ensemble members
mainly composed by female, students and teachers, and usually paid for tuition. The results indicated as the following: 1. There was
significant difference in leisure motivation while the background features of flute ensemble members are different. 2. There was
significant difference in leisure involvement while the background features of flute ensemble members are different. 3. There was
significant difference in leisure psychological commitment while the background features of flute ensemble members are different. 4.
There was a positive relation ship between leisure motivation and leisure involvement of flute ensemble members. 5. There was
positive relation between leisure motivation and leisure psychological commitment of flute ensemble members. 6. There was positive
relation between leisure involvement and leisure psychological commitment of flute ensemble members. 7. The correlation between
leisure motivation and leisure involvement of flute ensemble members had significant predicting power of leisure psychological
commitment. Within the research results, we discovered the leisure psychological commitment of flute ensemble members was
predictable by both the leisure motivation and leisure involvement. Finally, according to the findings, comprehensive discussion and
recommendation were offered to flute ensemble directors, educational institutions and future researchers.
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