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ABSTRACT
This study aimed to explore the relationship between the LOHAS concepts, lifestyle, green consumption behavior, and sustainable
living behavior. A structural questionnaire was applied to collect opinions from consumers over age 18 with writing ability, at the
LOHAS-concept-based store after buying goods. There were 420 copies sent and 415 valid samples returned for further statistical
analysis using SPSS 10. The main findings of this study was that the lifestyle intention and sustainable living behavior can predict the
concepts of LOHAS significantly, as well as the green products consumption behavior. Several suggestions were provided to different
stakeholders related to this study subject. The government should focus policy on the promotion of LOHAS concepts into the school
and continuing education. Relative activities should be held to promote people to behave within green consuming and sustainable
living behaviors. The certification system of green products should be clear and unified with international standards. The
green-product selling stores should provide more information of green products and expand the channel and place to selling green
products. Some non-profit activities will enhance the identity from people. The people can have more positively attitude to accept
the new lifestyle of loving our environment and building their own LOHAS concepts. The following researchers might apply the
qualitative method to collect deeply information from the consumers and extend the conclusion of this study.
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