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ABSTRACT

The study is to investigate the opinions from the parents of public elementary school second-grade students who go to after-class

institutes in Taichung City. The study employed stratified sampling and the valid sample was 344 subjects. The study analyzed the

parents’ views of marketing strategies, their satisfaction and reverse intergeneration influence, and also examined the effects of

marketing strategies and reverse intergeneration influence on their satisfactions. The data were analyzed by using descriptive

statistics, one-way ANOVA, Pearson correlation, and regression analysis. The results are as following: 1. The opinions of the parents

with different numbers of children toward “product strategies” and “price strategies” are significantly different. 2. The opinions

of the parents with various family incomes toward “product strategies” and “price strategies” are significantly different. 3. The

opinions of the parents at different education levels toward “product strategies” and “price strategies” are significantly different.

4. The “marketing strategies” positively affect “satisfactions” and “faculty strategies” and among those factors, “product

strategies” have most influence on “satisfactions.” 5.The reverse intergeneration influence doesn’t have moderation effect in

the relationship between “marketing strategies” and “satisfactions”. The results of the study will provide some suggestions about

marketing plan for after-class institutes in Taichung City.
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