0000000000000 00000D0DOOO0OO0000000ooooDoDO =A
Study of Spokesperson's Credibility, Advert

goougon

E-mail: 352636@mail.dyu.edu.tw

g
gbooobgoobooboobobooboobooboooobooboobooboboboboobooboobobo
gooobooboobobobooboobooobooooboobooboobobbobooboobooboobo
gbooobooboboboobooboobooboo
gbooobgooboblgooobooboooobooobooboboobooboobobbcooboobOon
goospouopooogss»tddboobgnooobogp400000000b0O0O3760 00000 O0%Y¥%0O
gospssOognoooboooboboboonog
1L.000000000000Db00DbOon
200000000000 00DbO0bO
3. 00000000b000000oo
4.00000000000DO0O0OOOOObOOObOOOn
oo

oo gbobooggoobobodooon
EEN

OOoooooO00oDOoOoOooDoOoOooDoOoooooOoOonon vi
OO0000O0O00DOOOO00DCOOoOoOoDooOoooDoOooon vi
gooobooboboboobooboobobooboobonx
gbooobooboboboobooboobobooboobool
goooboobobooboobooboboobooboo1
gbooobooboboobooboobobooboobono 2
goooboobobboboobooboobooboon 2
goooboobobobobooboobooboooonD 4
gboooboobobbooboobuoobobooobooboos
goooboobobbooboooboobobooboooboos
oooobooboboobooobooboboooboobono 1y
oooobooboboboboobooboobobooonb 19

oo oooboobobboobooboobobooboo 23
ooooboobobboboooboboboboboobooboon 28
ooooboobobobobooobooboobobooob 28

000 oooboobobooobooboboboooog 29

000 ooobobbobooobobobobooobooobo a1

b0 oobobooooobooooboboooooboon 35
oo ooooboooobobooooboboboooobooogD 36
oo ooboooboooooboboooooboboooooD 39

oo oooobooooobooboooooboobooon 39

oo oooboobobboobooboobobbooboon 44
oo boooboobobbobooboobOooboboo 48
oo obooboboboboobooboboobooboooboD s8
oo obooobooboboboboobooboobobooboon 57
oo oooboThboobobooobooboboboboon 74
oo oooboobobobobooboobooboboog 7s
goooboooboobobooobooboobobooboooog



ooo0oooboobobooobo0obobobobooobooobo el
000 oo0obo0obobobooboooboonb 8

goggooogd
ggoobooboobbooooobobobbooooobooog
ggoobuoooobobboooooobobbooonon
ggooboooboobobboooooboboboooooobooog

88

92

94

oood
J000d0o00o00oo0ooooooooOooog 9
0000000000000 0oooOooooog 9
000 0000000o0odooooooOooooogn 99
0000000 d000o0ooooooooooon 102
oo

210000000 16

3-10000 30
20000000000000 31
3BOO0O0DO0OO0OO0DOO00O 33
400000000 34
50000000000 35

3-6 Cronbach’ sa OO0 QOO O0O 37

4- 1000000000 39
4200000000 40
430000000 44
4-A00000000 44
450000000000000 47
4-6000000000000O0O0 48
4-7000000000000000 49
4800000000000 50
4900000000000D0000 51
4100 0000000000 52
4-11000000000000000 53
4-12000000000000 54
4130000000000 55
4140000000000 56
4-1500000000000000 57
4-16 00 0000O000O0O0OOO0O0O 58
4-1700000000000000O000 59
4-180 0000000000000 61

4- 190 0000000000000 62
4210 000000000000000 64
4220 00000000000 65

4230 00000000000 66

4240 0000000000000 67
4250 00000000000 68

4260 00000000000 69

4270 0000000000000 70
4-280 00000000000 70

4290 00000000000 71

4300 0000000000000 71
4310 00000000000 72

O

Ny e e [ s e s e |



4-32000000000000 73
4-3300000000000000 73
4-340000T0O0O 74

4-3500 0000000000000 bO0ObOOOb 76
436000000000 bOooDooog

4-37 000000000000 bOo0oboooboOon 78
4380 000000000DOOOO0OD 78
4390000000000 b00o0oobobooboOoon 7
4-400000000000000D 80
4-A100000000000D000000D000 80
4-4200000000000000000O00O0DO0O0O 83
4-43000000000000000O000Db0O0DbOobOD 84
4-440000000000000O0O00O0 85
4-450000000000000000O000O04 86
4-4600000000O0DOOOOODOOODO 87
5-10000000b000oog 88

52000000000 92

Oooooooooooogogogooo

ood

02-3-10000000 20
023200000 21
023300000 21
02340000000 22

0 2-4-1 Holbrook & Howard D 0 OO0 00O O0OO0O0O0O 24
02-4-2Nicosia0 000000000 25
02-4-3EKBOOOODO 26
O24-4KolterDOOOOOOOOOO 27
0310000 29
0410000000 81

gogno

O000o0o0ooooEooluspSSU 0 DDOUID:0DOO00DDODOM@EONO0D: 000000 0DD0DO0DOOOOO@essIOn
00000000000 0000000000000000000029-53000)o0UUIDDO0O---00000000DO0OO0O0O
0:00210-221000@00UODO0O0O0ODO0O0O0O00O0O0O0O0O0O0O0O0ODOO0O0O0O0O0O0O0OOOO0ODOOO0OOOERIIUIDODOOO
0000000000 00ooo00ooo000ooDo00o00o000ooo00DoO000o0o000oDD00o0oooooDoooooDn
groog 0000000000000 0000000NooO00-0000000000000 00000 0ooDooooooOoon
0000000000 DOdBearden, W. O., Netemer, R. G., & Tell, J. E.(1989). Measure of Consumer Suscepbility to International Influence
Journal of Consumer Research 15(4)473-481Chow, S, L. Randall & D. G. Clarke (1992) Sequence: Structural Equations Estimation of New
Effectiveness, Journal of Advertising, 15(4), 12-20Eagle, J. E, Blackwell, R. D. & Miniard, P. W. (1993) Consumer Behavior(7th ed.). NY: Dryden
PressFreiden, J. B. (1984) Advertising Spokesperson Effects: An Examination of Endorser Type and Gender on Two Audiences.Journal of
Advertising Research,24 (5), 33-41Holbrook, M. B. & Howard, J. A. (1977) Frequently Purchased Nondurable Goods and Services. In Selected
Aspects of Consumer Behavior, Robert Feber, ed., Washington, DC: National Science Foundation, 189-22Kolter, P. (2006) Marketing
Management (12th Ed) Upper Saddle River, New Jersey, Prentice-Hall, IncLynch, J. & Schuler , D. (1994) The match up effect of spokesperson
and product congruency: a schema theory interpretation Psychology & Marketing,11,417-45Mathur, Lynette K. Mathur, IEK; Rangan, Nanda
(1997). “ The wealth of effects associated with celebrity endorser: The Michael Jordan phenomenon” , Journal of Advertising Research, New
York; May/Jun 1997; VVol.37, 1ss.3; pp67-74McGuire, W.j. Attitudes and attitude change , in Handbook of Social Psychology, 2 , Gardner Lindzey
and Elliot Aronson, eds.,New York: Random House, 233-346Mackenie, S. B., Richard, J.L. & George , E. B.(1986). The role of attitude toward the
ads as a mediator of advertising effectiveness: a test of competing explanations, Journal of Marketing Research, (23)2, 130-143Ohanian, Roobian.
(1990).” Construction and Validation of a Scale Measure Celebrity” , Journal of Advertising, provo;1990, Vol. 19, Iss. 3 pp.39-53Nicosia, F. M.
(1966) Marketing and Advertising Implication. Englewood Cliffs, N. J.: Prentice-Hall, Inc.Schiffman, L, G., & Kaunk, L. L.(2003) Consumer
Behavior(6th ed.). Upper Saddle River, NJ: Prentice Hall. Reuben M. Baron and David A. Kenny (1986). “ The Moderator-Mediator Variable



Distinction in Social Psychological Research:Conceptual, Strategic,and Statistical Considerations. Journal of Personality and Social
Psychology,1986, Vol. 51, No. 6, 1173-1182." Wout, M., & Sanfey, A. G.(2008) Friend of foe: The effect of implicit trustworthiness judgements in
social decision-making. Congnition,108, 796-8030 0 0 0 0 00 0:1.00002. 000000000000 http://www.ttl.com.tw/3. 00 O
0000000000 http://www.ttbc.com.tw/



