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ABSTRACT
Based on the theory of leadership, empowerment, and creativity, the purpose of this study is to examine the direct influence of
empowerment leadership on creative performance. For this purpose, this study examined one intervening role of psychological
empowerment in the relationship between empowering leadership and intrinsic motivation as well as the other intervening role of
intrinsic motivation in the relationship between psychological empowerment and creativity. This study also examined the
moderating effect of empowerment role identity on relationships between empowering leadership and psychological empowerment.
Drawing on questionnaires on supervisor (teaching chair)-subordinate (class teacher) from 15 elementary schools, we measured
constructs with different sources (e.g., class teacher rated teaching chair’ s empowering leadership behaviors, their own
psychological empowerment, intrinsic motivation and creative process engagement, while teaching chair rated teacher’ s teaching
creativity) in order to reduce the possibility of same source bias. Results showed that the class teachers with the sense of psychological
empowerment will have effects on the creative performance. While the more the class teachers value the creative process
engagement, the stronger the relationship between psychological empowerment and creative process engagement will be. The
creative leadership inspires and adjusts the relationship between psychological empowerment and creative process engagement. High
creative leadership will induce stronger relationship. According to the findings, the study proposed suggestions for academic and
practice issues.
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