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ABSTRACT
Integrating information technology into teaching has become an indispensable efficient instrument for teachers in classroom.
Although many teachers are satisfied with the outcomes obtained from integrated information technology into teaching, few teachers
are continuous to implement this teaching method. The purpose of this study is to explore the factors affecting elementary school
teacher’ s intention of continuous integrating information technology into teaching from school’ s administrative support and
information system usage perspectives.
The research model adopts school administrative support, task-technology fit, and expectation confirmation theory to measure the
relationship of intention of continuous integrating information technology into teaching. A questionnaire was administrated to public
elementary school teachers in Taichung City and 328 effective samples were collected. Research hypotheses were validated by a
structural equation modeling approach. The results revealed: (1)school administrative support, task-technology fit, and satisfaction
positively affect elementary school teachers’ intention of continuous integrating information technology into teaching; (2)perceived
usefulness positively affects continuance intention through satisfaction; (3)expectation confirmation positively affects continuance
intention through perceived usefulness and satisfaction. The validated model showed satisfaction affecting continuance intention as
the strongest path. Based on the findings, implications and recommendations are discussed for education authorities, elementary
school teachers, and the future research directions.
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