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ABSTRACT
This purpose of this study is to explore the relationship among visitor’ s leisure involvement, leisure experience and satisfaction on
the Formosan Aboriginal Culture Village. A total number 410 questionnaires were issued, from which 372 valid responses were
collected. This study was based on "leisure involvement scale”, "leisure experience scale™ and " satisfaction scale™ as a research tool.
The data were analyzed by using descriptive statistics, ANOVA, t-test, the Pearson Coefficient and regression analysis. The results of
indicated, in general, the following: 1.There was a significant positive correlation between the leisure involvement and leisure
experience for visitor in the Formosan Aboriginal Culture Village. 2. There was a significant positive correlation between the leisure
experience and satisfaction for visitor in the Formosan Aboriginal Culture Village. 3. There was a significant positive correlation
between the leisure involvement and satisfaction for visitor in the Formosan Aboriginal Culture Village. 4.Regression results show

that leisure experience mediate the relationship between leisure involvement and satisfaction.
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