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ABSTRACT
O In recent years, the evolution of the cellphones has become very rapid. Besides the basic function of communication, multimedia
and commercial functions have become common with the development of 3G and the enhancement of calculation ability. The extra
value of the cellphones is increasing day by day. 0 O O O In the simple high school campus, cellphones are the greatest tool for
recreation and communication. This research tries to find out what kind of cellphone the high school students expect. The following
are the important conclusions in this thesis: 1. In the modeling of cellphones, high school students prefer simple design, black and
white color, and special and individual design. Music playing is the most important function to teenagers. Cellphones that are built in
user-friendly music players and allow users to connect to online music data base will be more popular. 2. Students with lower study
performance pay more attention to their cellphones. High-class cellphones can not only enhance their self-esteem but also help them
spend boring time at school. They can be the potential buyers of high-class cellphones. 3. Students who show an interest in different
subjects perfer different cellphones. For example, students who are interested in art class perfer cellphones with peculiar color. 4.
Students get opinions and exchange information with peer groups. New products that interest their groups can make a hit. 0 0 O
O Nowadays portable handsets are gradually possessed with the functions of personal computers. Today, high school students have
more opportunities and better surroundings to contact smart phones. All the cellphone companies should cultivate the group to
develop their brand and enhance market share.
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