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ABSTRACT

Children almost have course of painting or pinching the clay during the learning process of art. Pinching styrofoam clay is a produce

work of art which is becoming widely popular recently. Styrofoam clay is a kind of new clay, and it is very easy to work, especially for

children. On the street stalls, dealers in art usually will provide many clay products for kids to choose in order to attract children’s

attention, and then teach children step by step. This study aims to develop understanding of the cognition and imagery from the

common people towards styrofoam clay puppet modelling.At the same time, make a concrete analysis of the mental imagery from

the common people towards styrofoam clay puppet modelling. Researcher hopes this research will provide a basis for popularizing

moulding styrofoam clay puppet modeling and produce works of art. This research uses survey research method. Researcher selected

12 styrofoam clay puppets as the observational objects and use semantic differential to draw the questionnaire. The samples were

collected by non random sampling through questionnaire survey, 298 valid questionnaires were retrieved and processed by

SPSS12.0 statistic software for further analysis. The research finds that the loving respondents of styrofoam clay puppet has nothing

to do with gender, but age is a key point. Age changes the preferences of styrofoam clay puppet. Pelope who are under 18 years old

really show more preferences of styrofoam clay puppet than people who are 30-40 years old. The survey candidates, besides, who

like to play clay or like art or like creation will substantially increase the preferences of styrofoam clay puppet. Study also shows the

respondents that survey candidates who contacted with styrofoam clay love it more. These results can be used as a reference for

future popularizing of styrofoam clay.
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