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ABSTRACT
Marriage is one of the most important life events. Chinese wedding rituals have evolved from “ Six Etiquettes” in Zhou Dynasty to
“ Four Etiquettes” in Taiwan , which include “ Yi Hun” (marriage proposal), “© Song Din" (initial betrothal gifts), “ Wan Pin
" (final betrothal gifts) and“ Ying Qin” (bride fetching). In the process, bride cakes are most valued by people. Nowadays, there
are various packing designs for bride cake gift boxes. Due to the influences from Western countries and Japan, the packing designs
have gradually adopted either Japanese style or Western style. As a result, it broke away from the traditional restraints and moved
towards more colorful fashion styles. The factor that interviewees consider when they buy wedding cakes includes package, price and
brand, they don’ t show the difference due to the gender; instead, it exposes a great discrepancy between the elders and the couples
in terms of taste and package. The elders prefer Chinese style wedding cake; while the young consumers prefer Western style one.
The packaging design is a primal influential factor on their merchandising, and shape, structure, material, color are the design
factors on package which affect merchandising behavior of the consumers.
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