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ABSTRACT
The purpose of this research was (1) The relation between travel motivation and revisit willingness of tours to Japan. (2) The
significant effect on travel motivation and revisiting willingness of tours to Japan cause of East Japan Earthquake’ s disaster
perception. The questionnaire was used to collect data. The research used SPSS software to process statistical analysis, including
Descriptive statistics analysis, Cronbach’ s a reliability, Factor analysis and Regression analysis. The results showed that : (1) There
are moderate positive cause-and-effect relationship between travel motivation and revisit willingness of tours to Japan. (2) There is
not significant negative effect on motivation and perception of tourism cause of East Japan Earthquake’ s disaster. (3) Travel
motivations of people to Japan was very high. In particular, to experience recreational activities in Japan is the highest motive. (4)
The disaster perception of people caused by the earthquake is clear. (5) East Japan earthquake, in which mainly causes Subsequent
disasters,will reduce the willingness of people to revisit Japan.
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