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ABSTRACT

The main purpose of this study is to understand the young sports fans of the personality traits, motivation, team identification and

movement involved in the current situation, followed by the different backgrounds of the young sports fans of their personality,

motivation, team identification and differences between sports involvement and to explore the personality traits, motivation, team

identification and related sports involvement, the last of personality, motivation, team identification predict involvement in sports, as

well as between the four variables causal relationship. In this study, two areas in Taichung City and Changhua County, the founding

of public and private high school students in 840 human subjects. , A sample survey to impose personal information, the quality of

the personality characteristics table, sport participation motivation scale, team identification scale, exercise and sports involvement

questionnaire involvement scale. The data analyzed by descriptive statistics, t test, one way analysis of variance, Pearson correlation

and stepwise multiple regression analysis, path analysis and other methods for statistical analysis. The study found: (1) young sports

fans of their peer relations, academic performance and the BMI value of good performance. (2) of the young people of different

backgrounds of sports fans their personality, motivation, team identification and movement involved in a significant difference. (3) of

the young sports fan of the personality traits, motivation, team identification and significant correlation between sports involvement.

(4) Youth sports fans of the personality traits, motivation, team identification on the role of sports involvement are significant

predictors. (5) Youth sports fans of the personality traits, motivation, team identification of a significant path relationship between

sports involvement.
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