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ABSTRACT

The purpose of this study is to explore the participation motivation, customer satisfaction of fitness center members. First, it tried to

discover the differences between those members' demographic variables on participation motivation. Second, it probes the

differences between those members' participation on customer satisfaction. Finally, the research analysis the correlation on members

’ participating motivation and satisfaction on Sport Health Club A questionnaire was designed based on “Survey of the

Participating Motivation and Satisfaction of fitness center members” was employed. Two hundred eighty-four Sport Health Club

members served as the subjects of this study. The data collected were further analyzed with descriptive statistics; One-way ANOVA,

independent t-test, and Pearson Correlation were utilized for data analysis. Within the scope of the study, it was concluded that: 1.

Male was slightly higher to be club member than female want to be club member; and the majority of members were student that

between 20 and 29 years old；beside, most of them were student and owned college degree；from the research, the major

consideration to to be member was "Traffic". Usually, Club members participate “2-3 times" per week and stay approximately “2

hours”. In addition, most members attended the club after 5 p.m. 2. The major leisure motivations were the needs of " physical

fitness and psychological " and the services of member satisfaction were " service manner " 3. it showed differences were found in

members' participation motivation at their demographic variables. 4. it also showed differences were found in members' satisfaction

at their demographic variables. 5. The participation motivation and satisfaction showed that has postive relationship, the stronger

the motivation, the higher satisfaction they got.
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