Lipstick and Lip of the Mental Image Survey - A Case Study of Central High School Students
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ABSTRACT
The main purpose of this study is the lipstick and lip color by analyzing the results of the study, senior high school students to explore
the psychological image and perception of differences. This study used quantitative questionnaires for senior high school students to
do pilot studies to Kansei engineering point of view, to compile the semantic difference between the SD law questions, through an
intuitive feel for things of the characterization survey. Investigated a total of 565 valid questionnaires using SPSS software for analysis
and comparison, the application of the concept of Kansei engineering, applied the adjective vocabulary of intentions, for senior high
school students for the lip shape with lipstick color between the relevance, to make a study to understand the two connection
between the impact. From the results of the study found that senior high school students for the lip shape with lipstick the color of the
connection between reading ability and their degree of preference is a correlation, between the lip and the lip of the test results: (1)
high school students for make-up of the basic concepts and preference, the likes of (2) high school students make the most important
thing is for clean foundation, eye shadow and liner followed by the boys attention; and girls in eyeliner and mascara is great
importance (3) painting lipstick on the high school students to that, regardless of boys and girls are not important (4) Most high
school students the feeling of thick lips are all feeling vulgar (5) in the large lips, the red and dark red, feeling sexy and vulgar; and
pink orange color and pure images show (6) For small lips and thin lips feeling is cold and frivolous. Senior high school students tend
to use than the Lenovo way to determine individual subjectivity; Therefore, by the school's colors and design courses teach the
course, you can enhance students' professional knowledge and skills.
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