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ABSTRACT
This study aims to probe into relationship among bicycling activity participants’ participant motivation, satisfaction and intent to
repeat participation. Questionnaire survey was conducted on the participants of Merida Cup and Bicycle Carnival at the Bagua
Mountains, and 443 valid questionnaires were collected. The data were analyzed with SPSS 12.0 and AMOS structural equation
model for descriptive statistics, reliability and validity analysis, factor analysis, independent sample t test and one-way Analysis of
Variance. The results showed that regarding demographic variables, past experience does not reveal significant correlation with
participant motivation, satisfaction, and intent to repeat participation, while educational level does not show significant difference on
intent to repeat participation. All other constructs demonstrate significant difference. AMOS structural equation model was used to
analyze the relationship among participant motivation, satisfaction and intent to repeat participation. The results showed that there
is a significant correlation between participant motivation and satisfaction, while satisfaction significantly and positively influences
intent to repeat participation. Finally, according to research findings, the conclusions and suggestions are indicated as the references
for bicycling activities.
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